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Mexico Market Profile

This summary provides the most up-to-date data available on Mexico as it relates to their people and economy, travel
related motivations and planning behavior and Mexican visitor profile specific to Arizona.

GENERAL COUNTRY PROFILE

GROSS DOMESTIC PRODUCT (GDP):

POPULATION:
124.5 million §24 trillion (2.1% annual growth rate)

INFLATION RATE: S
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EXCHANGE RATES (MXN PER USD):
18.26 UNEMPLOYMENT RATE:
Source: 3.6%

The World Factbook, reporting 2017 estimates

TRAVEL MOTIVATION AND PLANNING
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MEXICAN OVERNIGHT VISITATIUN T0 ARIZONA

@ Visitation Volume to Arizona 23 Major Contribution of AZ Overnight Mexican Visitors

16 percent of all Mexican Visitors stay overnight
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